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I choose Boardgames becuase every board game requires

strategy and observation

Crafting good content is my board game. 

Just like every strategy and observation matter in boardgames, I

bring a strategic approach & observation to word or copy, whilst 

I write for your brand.



LET US 

PLAY
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You Get A Chance Card

Chance To Know About Me

I write about Ice breakers or

minute to win games, along with

creating portfolios including this

one to showcase my work



Main Part of game
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Spec Ad

Brand:
DMTP

Writing a copywriting for
fictional toilet paper

which glows in the dark



Spec Ad

Writing a copywriting for
a real brand if Innocent

launches an alcohol



Spec Ad

Writing a copywriting if
Ryanair hires me as a

copywriter



At times, I know which piece will go with

my thought process



Copyw
riting

ContentWriting

and try to find a proper solution with

each medium



Spec Ad

Writing if Uber launched
trains for Mumbai Local



Spec Ad

Launch Social Media Post of
the brand Bloody mary

which deals in menstruation

Bloody 
Mary



Spec Ad

Writing for Tinder so
that people can leave

the app



and come up with few more on the way

Social 
Media

Miscellaneous

PPC

Websit
e Writin

g



Y
o

u
 get
50

0
0

G
O

!

Just
Visiting

Main Part of Game Pt 2
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Website Content Writing



Website ContentWebsite Content

Aasaan Checkout

Writing up a content for India’s First
Merchant Centric Checkout Platform

http://web.archive.org/web/20240526140544/https:/www.aasaancheckout.com/


Website Content

Safexpay UAE

Writing up an updated content for
Payment Aggregator based in UAE

Touras UAE

vs

https://safexpay.ae/
https://www.tourasuae.com/


Website Content

Writing up an updated content for
Payment Aggregator based in India

Safexpay India Touras India

vs

https://safexpay.com/
https://touras.in/


Once everything is done beautifully with strategy &
observation, the work becomes part of me & my portfolio 
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Climax



You Get A Chance Card

 Copy Skills

You get to have a glimpse of

my copywriting skills for

Social Media & others



Website Pop Ups



Coming up with lead
generation via Pop Ups for

Live DM Program for Eduonix 



My best Social Media Copies



Autocorrection post for Safexpay services
inspiration from Volkswagen Safe Driving Ads



What if our solutions launched as products?
Based on Netflix with Popcorn



Post for Touras Launch



Post for Touras rebranding based on the trend
of Shaadi.com and Zepto by Mr Anupam Mittal



Post for how finding right payment partner is
just like finding a perfect life partner



Post related to Mumbai One



My Ads







Emailers







Landing Pages







EBooks



https://drive.google.com/file/d/1fjYaffbzyrwlW7i-rxSwgL0bHuyskmvx/view?usp=sharing


Videos
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You Get A Community Card

How to get in touch with me

Advance to END



The End?
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Throw a  with me

while you share your brief here and let us

win this game of brands



Still not convinced with this move?

You can check more 

https://www.notion.so/Aditya-Tiwari-s-Portfolio-dc93b2f7e7114038b3e031f841e04dc8
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